| LUNGI DANCE IN KOCHI

Actor Shahrukh Khan shakes a leg to the song. Lungi Dance, along with Cindy Gallop,
founder of MakeloveNot Porn from USA and Monica Tata, secretary, International

Advertising Association, India chapter, during the inaugural function of I1AA silver jubilee
summitat Kochi on Thursday. : —ARUNCHANDRA BOSE




BRAINSTORMING I On the second day of IAA India Silver Jubilee Summit, ad gurus spoke on several topiq_including need for new world order business model

‘Many Indian cos have potential to become unicorns’

Shared values + shared
action = shared profit

P Karunya Rao

Kochi: If Day 1 of the Interna-
tional Advertising Association
India’s Silver Jubilee Summit
was star-studded with Shah Rukh
Khan in attendance, Day 2 was
packed with sessions offering
knowledge and perspectives.

First up was Cindy Gallop,
founder and former chair of
BBH, USA and founder of the
MakeLoveNotPorn, New York
who touched upon a variety of
topics ranging from the need for
a new world order business mod-
¢l, the significance of empower-
ing women in the advertising
industry and the need to be able
to differentiate sex from porn.

This was followed by author
and consultant Paul McCarthy's
address on 'The New Renais-
sance: Global Talent in The Age
of Online Gravity’.

MeCarthy discussed the issue
of talent and what makes gravity

Srinivasan Swamy and Raj Nayak (L), Faris Abouhamad and Pradeep Guha

(extreme R) with: Sanjiv Puri, Cindy Gallop, Paul McCarthy and Simon Kemp

giants successful. Division and
reunification of labour was what
he focused on as he spoke about
old versus new school talent/
skills.

Talking about online gravity,
he moved on to talk about how
digitisation is rapidly growing in
India citing Prime Minister Nar-
endra Modi’s example and how
he's applied the strategy of what
is called digital leadership.

MecCarthy said that India is
full of growing numpber of uni-
corns ($1 billion worth firms),
companies which have the poten-
tial of becoming gravity giants,
citing examples of Zomato and
Flipkart. Next up were Simon
Kemp, regional managing direc-
tor, We Are Social from Singa-
pore, the Madrid, Spain-based
Fernando Ortiz-Ehmann, senior
strategist, Saffron Brand Con-

sultants, Sanjiv Puri, president
. FMCG, ITC Ltd, Parminder
Singh, MD, Twitter (South East
Asia/India/ MENA), who spoke
on disruption with specific refer-
ence to their own fields and the
media.

While Puri talked about how
ITC became a global company,
Singh highlighted the effective-
ness of real-time conversations
on Twitter with examples like
J&K flood and football matches.

Purialso spoke at length about
how an Indian brand as theirs
understood the equity of tradi-
tion and went on to become such
a successful conglomerate.

The last leg of the second day
of the IAA Silver Jubilee Sum-
mit saw sessions from Xaxis
APAC CEO Michel de Rijk and
Sequoia Capital MD Abhay Pan-
dey. What followed the day full of
knowledge and trendwatching
was a celebration which saw
presentation of awards.

Kochi: For Cindy Gallop, founder
and former Chair of BBH, USA
and founder of MakeLoveNot-
Porn, New York, it is very impor-
tant to bring about a change in
the core dvnamics of the place
you work at. In her session *
Make Your Own Change: Design-
ing The Future You Want’, she
highlighted the model she fol-
lows at work and asked fellow
industry persons to follow it
which is based on identifying
what you love doing and the con-
ditions under which you partic-
ularly love doing the work.

She also spoke about doing
good and making money simulta-
neously, not separately. She
shared a case study on Oreo cook-
ies about their ‘you can dunk in

the dark’' campaign which was
achieved by putting in complete
faith in their agency. She said that
trust and values should be of
prime importance for any agency
to grow and succeed. Shared val-
ues + shared action = shared
profit (financial and social) was
her mantra, which she shared
with the audience as she strongly
believes as a powerful strategy
for the new world husiness mod-
el. She said, “Today’s marketing
is about co-creation, tomorrow’s
marketing about co-action”.

She also talked about what led
to the creation of MakeLoveNot-
Porn. She wanted to create a
medium that talks about what
everyone knows and no one
talks about.




SRK Wows IAA Summit,
Belts out Popular Number

Actor Shah Ruich Khan kissing the hand of a fan mmanmmmgaaﬂerrumﬂossmm|umﬁ

SUNDARAM
Express News Service

Kochi: Bollywood superstar
Shah Rukh Khan on Thurs-
day hummed the lyries of
‘Phir bhi dil he Hindustani’
from the film, which also
bears the same name, as he

enﬂ1ra]leda packed audience
n Hotel here:

4gency’s (IAA) India Chap-

<Dur1ng his address he
molog'lsed to the audience
for delivering a speech,
which had been made sev-
eral times before. Nonethe-
less, SRK hastened to add
that a few changes had in-

deed been made to the text.

“Please don’t think that I
am‘lazy and have run out of
creative juices. I am deliver-
ing a speech which T had
made several times before.
But I can assure you that it
comes with changes here and
there. The reason is that the
place from which I am com-
ing is not at all friendly for
creativity,” said SREK.

The superstar had, in fact,
come down all the way from
Iceland, which is the locale
for his new film with actress
Kajol. -

The speech that he deliv-
ered touched upon all the
products for which he is the
brand ambassador. He also
lauded the organisers for se-

lecting the theme of ‘what’s :
coming next?” as it will pre- !
pare for the future endeav- :
ours.
“Thetime(when) I entered
the advertising world there :
were many who reminded |
me that the decision would :
prove a liability. But at the :
time I had nothing toloseas :
I was not all that rich. T :
jumped into it when the op- :
portunity came,” said SRK. :

After the addresstheactor
took a few questions from
the audience. He also gy- :
rated to the tune of lungi
dance’ from ‘Chennai Ex-
press’. The event which will :
conclude on Saturday willbe
attended by cricket legend
Sachin Tendulkar.
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$Shah Rukh Khan performs during the inaugural of the sliver jubilee meet

" of the India Chapter of Intarnational Advertising Association at

Le Meridian in Kochi on Thursday | RATHEESH SUNDARAM  FULL COVERAGE: P2




Master Blastér t(_) |

Buy Villa in City

Express News Service

Kochi: Cricket legend Sa-
chin Tendulkar is buying
a lwxury waterfront villa in
the scenic backwater area
of Kochi,

Tendulkar, whois com-
ing to attend the silver
jubilee summit of the In-
dian chapter of the Inter-
national Advertising As-
sociation (IAA) which here
began on Thursday, will
visit the shortlisted villa
developed by high-end
residential developer
Prime Meridian on Satur-
day. i

An official said that Sa-
chin has more orless con-
firmed the purchase,
which would also be an-
nounced on Saturday,

The official said there
are 15 villas in the ‘Blue
Waters Villa’, located in
Panangad. “All the villas
are sold out,” the official
said.

The master blaster, who
co-owns Kerala Blasters
football team, has a huge
fan following in the state,

and the villa may be used
by the cricketing icon dur-
ing his stay in the city dur-
ing the ISL football match-
es hosted in Kochi.

The price range of ‘Blue
Waters Villas® starts from
Rs 3.4 crore, according to
real estate dealers. Blue
Waters is an Integrated
Township offering exclu-
sive Waterfront Luxury
Duplex Apartments and
Premium Villas which are
fully furnished.

Reportedly, the luxury
villa has two swimming
pools - one in the rooftop
of the apartment and sec-
ond an infinity pool in the
waterfront of the project.




The only way to attract women, according to Shah Rukh
Khan, is to be gentle, be courteous and be extremely respectful

ot ANJANA GEORGE '
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V25 years, | realise A e i
F . eerssiiel i, _ h Khan, who visit-
that | became ahuge OO ¥ ed Kochi recently to be

o %Mmm @f part of the silver jubilee
. women :iﬁawem:rea&y;.. ' ¥ celebrations offthe Indtila
 beensuchagreatactor;l e " chapter Lo} the
- ' ag iR -’2 International ' Advertising

e B Association, yet again proved why
. . TR i behia S , yet again proved why
. wonderful el il GBI he was the most-sought after star.
B R R R Talking about the need on empow-
. meénam“ | ering women, the actor said that he
B s L [elieved that he had quiet a good under-
: E 7 standing of women. T love the way they
befriend, the sacrifices they make and the stuff
‘they can do, everything with a smile,” he said.
“And over 25 years, I realise that I became a huge
ck of women. I have not really been
: hm;e. ‘never been a wonderful
ies I'ha




Mad Men Summitg,

BY all accounts the [AA Silver Jubilee :
summit held last week in Kochi was a
sparkling affair. Befitting of the country’s o
leading advertising organizations, the Indian
version of Mad Men, led by Pradeep Guha,
chairman of the Jubilee celebrations
managed to rope in no less than Sachin
Tendulkar, SRK, Mammootty and
Sadhguru Jaggi Vasudev to attend the
celebrations. “It was one of the best events
I have been involved in, in terms of
content quality of speakers and
events planned,” said Guha, a
veteran of many a summit. And
yes, he got to fly down in the
private jet with SRK!
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Eradeep Guha with Shah Rukh Khan and Sachin Tendulkar



Different strokes

S ACH | Tendulkar is going south and pastoral. We
hear he will be in Coimbatore to be part

of Gramotsav on Friday. This is a sports competition among
villages, organised by the Isha Foundation, run by popular
yoga guru Sadhguru Jaggi Vasudev's Isha Ashram. Next day,
he will be in Kochi for a function where he will be felici- =2
tated by the International Advertising Association .
commemorating the silver jubilee celebra- 3
tions of its Indian chapter. The chapter has
declared Tendulkar as the brand icon of the
quarter. Among those with whom he will
interacting are big ad gurus of the country I
- Sam Balsara and Prasoon Joshi. He will
share his experience in advertising and
endorsements with the gathering. With
events and openings, the little master
has a new career as an orator.




' Tgiking sex by the shores
of God’s Own Country

Rochelle.Dsouza
@timesgroup.com

Kochi: “My name is Cindy and
1 date younger men who are in
theirtwenties. When I have sex
with younger men, I encounter
very directly and personally
the real ramifications of hard-
core pornography in our cul-
ture,” said Cindy Gallop, the 55-
year-old former chairman of
the advertising agency Bartle
Bogle Hegarty (BBH) who left
the corporate world in 2005and
currently works as a consult-
ant, public speaker, and foun-
der and CEO of MakeLoveNot-
Porn.com and
[fWeRanTheWorld.com who
conducted a session at the JAA
meet in Kochion Friday.

PASSING 3

THROUGH

“There is an entire genera-
tion growing up that believes
that what you see in hardeore
pornography is the way that
you have sex. We aren’t anti-
porn. We're pro-porn, pro-sex
and we know the difference.
Unlike porn, ‘real world sex’

Cindy Gallop

can be messy, it can be clumsy
and even comical at times, but
itis beautiful,” she said.

In her session on Friday,
Cindy proposed the idea of
‘MakeIndianLoveNotPorn-
.com’ much to the surprise of
the delegates at the event. “1
know there’s a lot of fear of
what other people think in In-
dia and that should change.
You teach your kids to be good,
kind and respectful, but who'’s
going to teach them to behave
in bed? Don't wait for the
change, make the change.” she
said at the end of her session to
roaring applause from the au-
dience.

Make Love Not Porn, a
phrase introduced in at the
2009 TED Talk where Cindy

launched her website for the
first time, lists the myths of
hardcore porn and balances
them with the reality, In 2012,
Gallop launched an accompa-
nying video-sharing website,
MakeLoveNotPorn.tv, aimed
at making ‘real world sex so-
cially acceptable and sharea-
ble’. Contributors pay $5to post
a video of themselves having
sex, and get paid 50% of therev-
enue which is made as users
shell out §5 to watch a video.

The website has over 19,000
users and according to Cindy, a
great deal of its traffic comes
from India. “I've even received
an email from a 17-year-old In-
dian boy asking me very sim-
ply—What issex?”

“The issue I'm tackling is
not porn. It's the complete lack
of _open, healthy dialogue
around porn and sex and I real-
ly feel that Indianeeds tohavea
dialogue on what your sexual
valuesare, and torediscover its
sexual identity Since when did
sex become a taboo? Are these
traditional Indian values or
was it something that was
adopted along the way, they're
valid questions for a country
that gave the world the Kama-
sutra.”




‘An evening with Badshah

Special Correspondent

KOCHI: That he was the whole-
saler of filmi fantasy was
something lost on Kochiites
on Thursday, as the Peter Pan
of Bollywood walked right in-
to their midst, rustling up a
dreamy potboiler before van-
ishing in a blink.

Shah Rukh Khan, the
sprightly Badshah of Hindi
cinema, showed why he’s ev-
ery bit the seorcher that he's
been on screen. He was for
real, ashe tugged at their faint
heartstrings with his boyish
charm, instantanecus sense
of humour, gift of the gab and
unblemished honesty.

Girls swooned over their
effervescent heartthrob; boys
yearned to chat up their icon;
professionals urged him to
lift the lid off the secret to his
vocational longevity; young
men seeking reflected glory
hankered after his ‘1ady-kill-

Truth to tell, SRK, the chief

guest, did not disappoint any-

one among the thousands
gathered at the inaugural of
the silver jubilee summit of

- the India chapter of Interna-

tional Advertising Associ-
ation.

The ‘Badshah of brands’, as
he was introduced by summit
chairman and pal Pradeep

Guha, lived up to his fame.

Taking to the stage after an
illuminating presentation by
senior bureaucrat Amitabh
Kant on the India tourism
growth story, SRK broke into
crooning ‘Phir phi dil hai
Hindustani...”

An imaginary day in his life
placed in a spatiotemporal
jumble — pooling together
the products he’s endorsed —
was summoned up in an old
speech of his ostensibly
penned by Mr. Guha for an
old Ad Asia conference,
“However, I'm here to thank
you for what I learnt from
you, not what I earned from
you,” he said, as the delirious
crowd cheered on.

SRK spoke of himself, of his
rise from an upstart’s fool-
hardy indiscretion in selec-
tion of projects to extreme
self-consciousness stemming
from ‘scary stature’, :

He's now come to learn
that today’s is a horizontal
world, and that he needs to

Actor Shah Rukh Khan shakes a leg with delegates of the IAA Silver Jubilee
Summit in Kochi on Thursday. — PHOTO: THULAS! KAKKAT

‘do things disruptively’ to be

more equalin an equal world.

“I'm not the right role mod-
el, Idon’t even get to sleep for
more than four hours a day;
but I have never done any-
thing that T did not believe
in,” was how he responded to
ayoung man.

Karunya, a Delhi girl, was
swept off her feet when SRK
obliged her, brought her on
stage and rattled off an old
dialogue: Teri aankhonki
namkeen mastiyan....

“Women should not aspire
to be equal to men. They are
already more equal” he said,
bequeathing his success to
the women in his life — moth-
er, wife and actresses he
worked with.

“We should tell our boys
how to respect, love and care
for women.”

How does he have his way
with women?

“There’s no conquering a
woman, it’s only by being
partners that you hit the right
note.... You should be gentle,
extremely respectful and
courteous to a lady,” he dis-
closed the way to a woman'’s
heart.

The dream was short-lived.
It was back into the morass of
daily grind for the audience,
as SRK left, quickly wrapping
up an impromptu ‘lungi
dance’ with IAA global presi-
dent Faris Abouhamad, en-
trepreneur Cindy Gallop and
others,




‘Tendulkar to buy
luxury villa in Kochi

KOCHI: Cricket icon Sachin
Tendulkar plans to own a
luxury waterfront villa in the
State.

The master blaster, who
co-owns a soccer team called
Kerala Blasters, has short-
listed one of the villas being
developed on the bank of a
scenic backwater area in Ko-
chi, sources said.

“Tendulkar has shortlist-
ed avilla in Panangad in the
city. He will be visiting the
place to see the ‘Blue Waters
Villa’ on Saturday,” an offi-
cial at the private developer
Prime Meridian said.

He, however, refused to
say whether the Rajya Sabha
"MP has already booked the
villa.

Speaking about the fea-
tures of the villa, the official
said in addition to the water
body in all the villas, there
are two swimming pools —
one in the rooftop of the
apartment and second an in-
finity pool in the waterfront
of the project.

.Security arrangements

A high resolution CCTV
camera inside the project
with recording to be viewed
from the security cabin, vid-
eo phone to communicate
with visitors and 24 hour
manned security with inter-

&

Sachin Tendulkar has
shortlisted a villa at
Panangad in the city. He
will be visiting the villa
on Saturday.
R e e LR s (e

com facility to communicate
with each villa were some of
the features, he added.

Tendulkarwill arrive here
tomorrow night to attend
the final day of three-day
summit being organised by
International Advertising
Association (India chapter)
as part of its silver jubilee
celebrations.

The former cricketer will
share his experiences as
brand custodian in the sum-
mik.

KKl




Express News Service

Kochi: “Hi Parry anyone in twitter

coordinating flood relief in Kashmir? I

have 5 volunteers on stand for working.
Gd to GT then work.”

This was the tweet received by Parminder
Singh, Managing Director, Twitter(South-
East Asia,India, MENA) on September
2014 around 10.36 pm, offering
voluntary work for the flood
hit Kashmir.
. Immediately
. after receiv-
ing the tweet
Parminder,
who is also
known as

Parry, started

tweeting to

coordinate
the relief

ing the hash tag
#Kashmirfloodrelief.
Within hours the tweet
went viral and crores of
people started using the
hash tag. Help started
pouring from different
parts of the country. Even

Parminder Singh

activity us-.

“Tweets Helped Save Many Lives’

a website jkfloodrelief.org was launched by the
twitter users to help the stranded people and
to coordinate relief activities. A one-year-old
child was rescued immediately after a person
tweeted about the infant on twitter. Though
the tweet had mere 140 words, it became a
platform for humanitarian activities.

“Yes, within ten days we could get 12,000
rescue leads and 30 corporates to participate
in the rescue and relief activities. We could
also gather tonnes of relief material using the
twitter campaign,” says Parry, narrating the
role played by twitter during Kashmir floods.
He was speaking at the three-day long Silver
Jubilee Summit of IAA at Le Meridian hotel
on Friday. The talk presented by Parminder
on ‘Technology as an aggregator or disrupter’
held the audience spellbound. His talk main-
Iy zeroed in on three aspects- Algorithms,
Communities and Engagement-and how they
connect in the digital world.

“There is tryst between these three in the

_ business world, since no one can avoid algo- -
rithms, commmunities and their engagement
with people. In twitter too these are connected.
Because by tweeting the emotion is passed on
to someone and it is being shared,” he said. :

When asked about why the number of

Unique'

Summit for,
Students

Kochi: The ongo-
ing IAA Silver Jubilee
Summit at Le Meridian
hotel has brought to-
gether many well knowr
personalities on a single
stage. CEOs, Managing
Directors and other:
holding equally importan
posts in several globally
acclaimed companies ex:
pressed their innovative
thoughts at the summit.
Their talks on thei:
companies and how the;
become a well knows
global brand, such as th
twitter, provided motiva
tion to over 500 student
who attended the event.
“The sessions at th
summit helped us to un
derstand more about th
importance of advertise

*mem and its impact o
on twitter is restricted to 140, he said thou! ® market,” said Julin, a:

the word count is less, it has 65 data elements
and meaning too.

MBA graduate who at
tended the summit. EN
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“Indian Branded Products

.,-L.ack Global Presence’

Kochi: India has a 10:13

Sanjiv Puri

on Friday.On comparing
the market presence of the
branded products of other

branded products,” he said.
Sanjiv Puri was speak-
ing on the subject ‘Creating

way to travel to make in- countries, India stands much World Class Indian Brands’
roads in the global market below average since it has  at Ernakulam Le Meridian
of branded products. The only few globally acclaimed  hotel as a part of the Silver
Indila.utmfllllpames bring out brandsthsald I&mbalw Puri. Jubilee Summit of TAA.
products that are restricted = “In the global market,
to the native market. This India’s position is much be- On comparing the
has to change for India to low average. Here the reach  Fitarket presence
bmﬁee;global playert;nthe of the producntsélarelinlﬁtedto of the branded
branded product platform. state or national-level. So on
This was the synop ofthe talk  competing with other coun- g}iﬁ%ﬁfﬁ;&%ﬁg@f
given by Sanjiv Puri, presi- tries in global market, India ’ %
dent of FMCG, ITC Ltd here  gets placed on the bench. stands much
Strong commitment low average since
from leadership i{ has only few
and more in- gfohally acclaimed
The vestment It brands, says San-
delegates at e b Jiv Puri, president
the IAA Silver Jubi- develop-l- of FMCG, ITC Lid
mi g ment wil
*?e. SR Atk .Me helpIndia  “No products can be cre-
ridian hotel on Friday to achieve ated in a fortnight. Superior
Ratheesh Sundaram ~a global skillsarealsoneeded tobuild
position in  certain things,”he added.

Healsoadded that govern-
ment’s ‘Make in India’ move-
ment is a good platform to

launch our productsin the

global market. “Though

we manufacture m

products, lack of govern-

ment backing prevents
their launch globally,”
he said.

He also asserted
that a2 mega brand
would never get
a second chance

‘to prove itself in

the market.

“Quality
of a product
should be give
utmost 4mportance.

A part of the investment

should be diverted towards
ensuring the quality of the
product. If such steps are

initiated the sustainability

of the brand in the mar-
ket can be ensured,” he
added.
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BAADSHAH OF
BOLLYWOOD
GIFTED KOCHI

WITH SOME
WONDERFUL
MOMENTS,
CRACKING
JOKES AND
SHAKING A
LEG WITH THE
AUDIENCE




by Dileep V Kumar

arunya had all the right to

be on cloud nine, as she got

hat others had only

dreamt of. She was able to share

the stage with the 'king’ of Bolly-
wood, Shah Rukh Khan.

The Delhi-based girl, who ar-
rived in Kochi to attend the silver
jubilee celebrations of the Inter-
national Advertising Association
India Chapter, had tried all the
tricks to get the attention of the
star. .

In desperation she walked down
from the seating area, arranged
for delegates, borrowed a micro-
phone from the security guard,
and requested Khan to perform a
romantic piece, only to be fol-
lowed by another request, “Shah
Rukh, can I join you there?” King
Khan immediately invited her to
the stage, planted a kiss on her
hand, before bidding her goodbye,
as he crooned the beginning lines
of ‘Jab Tak Hai Jaan'.

It was enough for the girl to
cherish the moment for a lifetime.
And for others, it was a time of
jealousy and anguish.

I don’t have any tips for boys to lure

by

women. But the mantra is be gentle,
courteous and respectful to a lady

The venue, Le Meridien Kochi,
had become a security fortress,
while the hall itself was cordoned
off to prevent any intrusion by
fans.

The hype was such that even an

inspiring speech by Amitabh Kant,
Secretary, Industrial Policy and
Promotion, Government of India,
seemed disappointing, although
it was a well-articulated one. End-
ing the speculation, Shah Rukh

entered the arena, amidst thun-
derousapplause and whistles,while
the music from the film, ‘Don: The
Chase Begins’ played in the back-
ground,

During his speech, which often
bought a guffaw from the audi-
ence, thanks to the humourous
asides, Khan highlighted that pub-
lic figures also had the right to
have private spaces. Buthe added
that he never longed forit. “If 1 get
itIamthrilled,” he said. “IfI don't,
then I am okay, too.”

While responding to a question
from the audience, Shah Rukh let
the cat out of the bag, on what
makes him atiracted to women
and viee versa.

“I have always been surrounded
by women: mother, sister, daugh-
ter, wife and wonderful actresses,”
he said. “To me, a woman asking
for equality is on the wrong side,
as they are more equal than men.
I don’t have any psychology for
you (boys) to lure women. But the
mantra is: be gentle, courteous,
and extremely respectful toalady.
And treat her like a partner. It may
sound old-fashioned, but it will
win hearts.” In response to a

question on being a role model,
Khan said, “I am not a teacher,
And I am not someone to be in-
spired about. For youngsters I
have this to say: just do what you
feel like and be honest. There is
no point in denying that I have
been fortunate enough to reach
where T am now.”

He also said that there is a pres-
sure on publicfigures to hold back
their opinions on controversial
subjects fearing a backlash. “Many
times they have been misquoted.
I believe that at some point, they
should have the right to speak out
like that of an ordinary guy. But
during a time of turbulence I fol-
low the simple logic of keeping my
mouth shut, even though I have
an opinion.”

Like that of his entry, which was
unexpected, his retreat was also
sudden. The audience, who were
under the spell of the ‘dream boy’
for 45 minutes, were roused from
the same only to learn that their
‘Baadshah’ had gone.

They might have been remind-
ed of the dialogue from the film
‘Don’: “Don Ko Pakadna Mushkil
Hi Nahi Namumkin Hai.”
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